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I_.Illu’:.trdte the relat10nsh1p of mana;_,enal econom1c:~. Wlth othel dlsmphnes

_decreaqed after the prlce change

."'Descrlbe"] :the need 'for" demand forecastmg and.” explam the dernand"ﬁ forecastmg
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BUSINESS ECONOMICS

1) Questlon paper ‘consists of Part A; Part B et
i1) Part A is compulsory, which carries 25 marks. In Part A, Answer all questions.

i1i1) In Part B, Answer any one question from each unit. Each question carries 10 marks
and may have a, b as sub questions.

Descrlbe the scope of busmess economics.

[lustrate the demand function with suitable example.
Discuss return to scale concept with an example.
Describe the features of monopoly.

i Y A Y , Y e (50 Mal:hs)
Elaborate the practical applications of business economics.
Describe the basic economic principles. [5+5]

OR

A company sells a product at I50 per unit, and at this price, the quantity demanded is
1,000 units. When the price decreases to 340 per unit, the quantity demanded increases
to 1,500 units. a) Calculate the price elasticity of demand; b) If the firm's total revenue
was 50,000 before the price change, determine whether the revenue increased or
[5+5]

techniques for different scenarios. [10]

Describe the production cost at varied tenures of business decisions.
Describe the concept of Isoquants and Isocosts. [5+5]
OR

A manufacturmg company produccs a smgle product and prov1des the followmg data

ﬁxed costs %4, 00 OOO The company is con51der1ng an increase in the advertlslng
budget by 350,000, which is expected to boost sales volume by 20%.

Calculate:

a) break-even point in units and in sales value

b) Determme the new break-even pomt 1f the advertlsmg budget is mcreased [5+5]




[Examine the features of, perfect. competitlon and how dta you determme Price output S

5'_,_under perfect compehtmn" § 0]
9. Explain the different competitive situations and discuss the imperfect competitive
structure of markets with examples. [10]

10.  Analyze the significance of managerial theories and behavioral theories for managerial

decisions. QL. =
"Enumerate pricmg strategies over preduct life cycle w1th examples ........

Brief on the effects of dumping.
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